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Monde Nissin posts record-high revenues on the back of 
10.5% domestic sales growth in Q1 2022  

 

• Consolidated revenue for the first quarter grew 7.2%.  
 

o Asia-Pacific Branded Food & Beverage (APAC BFB) first quarter revenue grew 
8.6% year-on-year, driven by 10.5% growth in the domestic business. 
 

o Meat Alternatives first quarter revenue declined by 1.3% year-on-year on an 
organic basis as the retail environment remained challenging; foodservice 
showed continued strong momentum, up 124%. 

 
• Reported net income decreased by 0.9% year-on-year, ending at Php 2.3 bn, 

notwithstanding lower interest costs. Likewise, despite margin recovery from Q4 
2021, core net income attributable to shareholders declined 13.5% to Php 2.1 bn for 
the quarter due to continuing commodity price increases. 
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MAKATI CITY, PHILIPPINES – May 11, 2022 – Monde Nissin Corporation (“Monde Nissin” or the 
“Company”; PSE stock symbol: MONDE) announced today its unaudited financial results for the 
first quarter ended March 31, 2022. Consolidated revenue increased 7.2% to Php 18.3 bn for the 
first quarter on the strong performance of the APAC BFB domestic business.  
 
First quarter gross margin showed a 150 bps recovery from Q4 2021 due to pricing actions and 
volume growth, but decreased to 35.1% year-on-year as input costs continue to rise.   
 
Year-on year, core EBITDA declined by 9.9% to Php 3.6 bn due partly to the company’s continued 
strategic investments in brand and new product development during the quarter. Relative to Q4 
2021, core EBITDA grew 78.1% as operating expenses declined.  
 
Core net income attributable to shareholders for the quarter saw a decrease of 13.5% to Php 2.1 
bn, while reported net income ended almost unchanged at Php 2.3 bn, benefiting from lower 
interest expense due mainly to the repayment of the Arran convertible note and bank loans in 
2021. 
 
 
Asia-Pacific Branded Food and Beverage (APAC BFB) 
 
APAC BFB net sales for the first quarter increased by 8.6% to Php 14.5 bn due to the improving 
performance of the domestic business, which grew 10.5% to Php 13.7 bn on price increases and 
continued volume growth for the noodles, culinary, and packaged cake categories. Biscuits also 
posted volume growth to pre-pandemic level. Meanwhile, the international business declined 
15.4% to Php 854 mn due mainly to shipping constraints during the quarter. 
 
Gross profit decreased 4.0% for the first quarter to Php 5.0 bn, with gross margin down 450 bps 
to 34.4% as price increases taken in the second half of 2021 and first quarter of 2022 partially 
mitigated rising commodity costs.  
 
Core EBITDA posted a 69.5% improvement on Q4 2021 due to lower operating costs and price 
increases, but declined 6.4% year-on-year to Php 3.4 bn as pricing actions trail commodity cost 
increases.  
 
 
Meat Alternative (Quorn Foods) 
 
Meat Alternative revenue decreased 1.3% year-on-year on an organic basis as the U.K. grocery 
market remains in decline and as the country continues to experience challenging 
macroeconomic conditions. On a reported basis, revenue increased by 2.1% to Php 3.8 bn due to 
foreign exchange gains. Retail sales posted a decline year-on-year as the market rebalances to 
out-of-home consumption. Meanwhile, foodservice delivered a record quarter and grew 124%. 
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Price increases in the U.K. resulted in gross margin recovering to 38.0% in the first quarter from 
32.6% in the fourth quarter of 2021, despite increased inflation from recent geopolitical 
situations. Year-on-year, gross margin decreased by 300 bps. 
 
Core EBITDA showed a sharp recovery from Q4 2021 but declined 42.9% year-on-year to Php 218 
mn due to investments in research and development as well as resource strengthening.  
 
 

in Php mn 
Q1 2022 

Q1 2022 
Reported 
Growth 

Net sales 18,298 7.2% 

    APAC BFB 14,539 8.6% 

    Meat Alternative 3,759 2.1% 

Gross profit 6,422 -4.3% 

Core EBITDA 3,600 -9.9% 

Core net income attributable to 
shareholders 

2,121 -13.5% 

 
 
Monde Nissin’s financial position remains strong with Php 13.5 bn in cash and cash equivalents 
and an improved net debt-to-equity ratio of 0.23. Outstanding debt was at Php 7.0 bn as of March 
31, 2022. Operating cash flow was at Php 809 mn for the first quarter of 2022. 
 
 
Concluding Comments 
 
Henry Soesanto, Chief Executive Officer, commented, “While we had a strong start to the year 
and remain optimistic about the continuation of the growth we are seeing, commodity inflation 
remains a concern for our APAC BFB business and it is something that we will proactively respond 
to as the year progresses. We are working hard to continually improve our efficiency and being 
mindful of our consumers when price increases become warranted, striving to maintain our 
growth momentum and recovering margin where possible. As for our Meat Alternative business, 
while the retail environment remains challenging, our market share continues to be stable. Our 
foodservice segment is also showing sustained momentum as it posted its best-ever quarter. We 
will leverage on these encouraging signs and work towards overcoming the short-term 
challenges.” 
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About Monde Nissin 
 
Monde Nissin Corporation is a global food and beverages company headquartered in the Philippines, with a portfolio of 
iconic and market leading brands across fast-growing categories, including Lucky Me! noodles, SkyFlakes crackers, Fita 
crackers, Monde baked goods and Quorn meat alternative products. The Company aspires to improve the well-being of 
people and the planet, and create sustainable solutions for food security. That aspiration is reflected in our commitment 
to continuously improve our products to make them more delicious, nutritious, and better for the planet. For more 
information, please visit www.mondenissin.com.  
 
About Quorn 
 
Quorn Foods is a global market leader in healthy, sustainable protein. Headquartered in Stokesley, North Yorkshire in the 
United Kingdom, the company offers a wide range of great-tasting products to appeal to the rapidly expanding group of 
people wanting to reduce their meat consumption. The company employs around 900 people and exports to 15 countries 
around the world, including Australia, Singapore and the United States. Quorn® is one of the United Kingdom’s top 40 
FMCG brands. Quorn Foods is the reporting group which includes a main trading company, Marlow Foods Ltd. Quorn Foods 
encompasses all international operations of Quorn® and Cauldron®. For more information, please visit www.quorn.com.  
 
Legal Disclaimer 
 
Monde Nissin Corporation (“MONDE”) makes no warranties or representations with respect to the accuracy or 
completeness of the contents of this communication, and disclaims any liability whatsoever for any loss arising from or in 
reliance, in full or in part, of the contents of this communication.  Except for purposes of fair use, neither this 
communication nor any part thereof may be (a) used or relied upon by any person for any purpose, (b) copied, 
photocopied, duplicated or otherwise reproduced in any form or by any means, or (c) redistributed, passed on or otherwise 
disseminated or quoted, directly or indirectly, to any other person either in your organization or elsewhere, without 
MONDE’s prior written consent. The contents of this communication should not be construed as investment advice, nor 
as a recommendation or solicitation for any investment by or in MONDE. 
 
This communication may contain forward-looking statements. These forward-looking statements are based upon current 
expectations and assumptions regarding anticipated developments and other factors affecting MONDE.  Forward-looking 
statements are not historical facts, nor are they guarantees of future performance.  
 
Because these forward-looking statements involve risks and uncertainties, there are important factors that could cause 
actual results to differ materially from those expressed or implied by these forward-looking statements. Among other risks 
and uncertainties, the material or principal factors which could cause actual results to differ materially are: MONDE’s 
brands not meeting consumer preferences; MONDE’s ability to innovate and remain competitive; MONDE’s investment 
choices in its portfolio management; the effect of climate change on MONDE’s business; MONDE’s ability to find 
sustainable solutions to its packaging materials; significant changes or deterioration in customer relationships; the 
recruitment and retention of talented employees; disruptions in our supply chain and distribution; increases or volatility 
in the cost of raw materials and commodities; the production of safe and high quality products; secure and reliable IT 
infrastructure; execution of acquisitions, divestitures and business transformation projects; economic, social and political 
risks and natural disasters; financial risks; failure to meet high and ethical standards; and managing regulatory, tax and 
legal matters. A number of these risks have increased because of the current Covid-19 pandemic. 
 
These forward-looking statements speak only as of the date of this document. Except as required by any applicable law or 
regulation, MONDE expressly disclaims any obligation or undertaking to release publicly any updates or revisions to any 
forward-looking statements contained herein to reflect any change in MONDE’s expectations with regard thereto or any 
change in events, conditions or circumstances on which any such statement is based. 

 
Investor Relations 
Michael Paska 
investor.relations@mondenissin.com 

Media Contact  
Mark Tiangco 
corp.comm@mondenissin.com 
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